

Ref 

# 


Hits 


Search Query 


DBS 


Default 
Operator 


Plurals 


Time Stamp 




LI 


29 


conjoint adj analysis and (internet) 


US-PGPUB; 

USPAT; 

USOCR; 

EPO; JPO; 

DERWEIMT; 

IB|v|_TDB 


OR 
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(product or offering or 
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and (internet or website or network 
or Ian or wan) and (buy$5 or 
purchas$5 or acquisition or 
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(product or offering or 
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and (internet or website or network 
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purchas$5 or acquisition or 
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attributes or qualit$4 or capabil$5) 
and (internet or website or network 
or Ian or wan) and (buy$5 or 
purchas$5 or acquisition or 
procur$)adj20(decision or choice or 
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forecast$5 or 

probabil$5)adj20(purchas$5 or 
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choosing) 
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5 (product or offering or 
market$5)adj7(characteristics or 
attributes or qualit$4 or capabil$5) 
and (internet or website or network 
or Ian or wan) and (buy$5 or 
purchas$5 or acquisition or 
procur$)adjlO(decision or choice or 
choosing) and (buy$5 or purchas$5 
or acquisition or 

procur$)adj5(chance or likelihood or 
probabilit$5) 

S12 355 (survey or questionnaire) and 

6 (product or offering or 
market$5)adjl5(characteristics or 
attributes or qualit$4 or capabil$5) 
and (internet or website or network 
or Ian or wan) and (buy$5 or 
purchas$5 or acquisition or 
procur$)adj20(decision or choice or 
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7 (product or offering or 
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procur$)adj20(decision or choice or 
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or select$5) 
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6809 


(SURVEY??? OR QUESTIONNAIRE??) (20N) (PRODUCT??? OR OFFERING? 
OR PORTFOLIO OR PLATFORM) (ION) (ATTRIBUTE??? OR CHARACTERISTI- 




C??? OR QUALITIES OR SPECIFICATION???) 
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